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THE WESTIN IMAGINE ORLANDO CELEBRATES 10 YEARS OF THE ICONIC HEAVENLY BED®
Offering a weekend getaway package at $159 per night, displaying the bed in the lobby, serving   nightcaps with cookies before bedtime and an opportunity for guests to take home a piece of heaven at Nordstrom
Orlando, Florida – July 6, 2009 – Ten years later, consumers and critics agree – Westin Hotels & Resorts is still the best in bed.  Westin turned the travel industry on its head and sparked a hotel bedding revolution with the 1999 launch of the Heavenly Bed®: an icon that inspired countless imitators, ignited the hotel-bed wars, and jump-started the hotel retail phenomenon.  In the decade since, more than 75 million guests have tucked themselves into Heavenly Beds at Westin hotels around the world, including U.S. Presidents, Hollywood royalty, and professional athletes; and more than 30,000 beds and 100,000 pillows have been sold.  To celebrate that The Westin Imagine Orlando announced today that it will bring a little bit of Heaven to guests and locals.  

WEEKEND ESCAPE PACKAGE:
The Weekend Escape Package at The Westin Imagine Orlando caters to your every desire from breakfast in bed each day to a Heavenly Bed® experience each night.  A weekend of renewal consists of:

· Enjoy breakfast for in bed or at Fiorella’s Cucina Toscana
· Prolong your weekend with a 4PM late check-out

· $159 per night

· Valid now through August 31, 2009
TAKE HOME A PIECE OF HEAVEN AT NORDSTROM:
Beginning July 17 through August 2, The Westin Imagine Orlando has teamed up with Nordstrom stores in Dallas, Houston, Miami, Orlando and Atlanta and will be giving away a 2-night stay with breakfast for two for all shoppers looking to purchase the Heavenly Bed® during Nordstrom’s Anniversary Sale.   
–more—
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In addition, The Westin Imagine Orlando’s signature restaurant, Fiorella’s Cucina Toscana, will be giving away lunch for two with all Heavenly Bed® purchases at the Nordstrom Orlando location and each hotel guest will receive a complimentary Castries Peanut Cream Rum liquor nightcap and cookies at The Lobby Bar. 
“We have received numerous compliments from guests who have slept in the Heavenly Bed®, states Mike Speicher, GM of The Westin Imagine Orlando.  We even had several guests that overslept and missed their flights or morning meetings due to a good night sleep.”
There’s plenty to celebrate: The sumptuous, 10-layer Heavenly Bed has grown from cult favorite to well-loved classic, and Westin has expanded Heavenly into a full-lifestyle brand, with similarly luxurious offerings for the bath, the baby, and even the dog.  From Beijing to Boston, every one of Westin’s 166 properties and more than 29,000 employees will participate in the celebration with special events, Heavenly promotions, and giveaways.  

HEAVENLY: A HISTORY

Ten years ago, Westin received a wake-up call from travelers, who said in a survey that the most important service a hotel can offer is a good night’s sleep. Westin spent more than $30 million to create the perfect night’s sleep and introduce 52,000 new Heavenly beds in its 39,500 guest rooms, becoming the first hotel brand to take sleep seriously.  In fact: 

· There are now more than 97,000 Heavenly Beds in over 65,000 Westin guestrooms worldwide.
· Westin jump-started the hotel-retail phenomenon after receiving hundreds of inquiries from guests who wanted to know where they could purchase their own Heavenly Bed.
· The company has sold more than 30,000 Heavenly Beds, 100,000 pillows, 32,000 sheets, and 13,000 shower heads to consumers hoping to bring home the Heavenly experience.  Items are sold through a partnership with Nordstrom and online at www.westin.com/store.   

· The Heavenly Bed was such a success that every major hotel brand followed suit with the development of signature beds—affecting more than 5 million hotel beds across the globe. 
Following an overwhelming guest response and unmatched media attention, “Heavenly” soon became synonymous with “Westin.”  Over the next 10 years, Westin introduced several additions to the Heavenly portfolio, including the Heavenly Crib in 2000, Heavenly Shower in 2001, Heavenly Dog Bed in 2002, and Heavenly Spa brand in 2008. 

After introducing the bed that changed it all, Westin continued to look for other ways to strengthen its commitment to guests’ wellness, pledging to “help guests feel better when they leave than when they arrived.” Wellness-inspired offerings introduced over the past decade included several more industry firsts: Breathe Westin (a commitment to a smoke-free environment), a signature White Tea scent, and a SuperFoods breakfast menu. 
–more—
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About The Westin Imagine Orlando  
The Westin Imagine Orlando is a 315-room resort oasis conveniently located just 12 miles from Orlando International Airport.  The luxury resort features Westin’s signature Heavenly Bed®, Heavenly Shower®, suites with balconies, full kitchens or kitchenettes.  The hotel’s signature restaurant, Fiorella’s Cucina Toscana, offers fresh, simple and authentic Italian dishes from the regions of Tuscany and northern Italy.  Amenities include the 24-hour Westin WORKOUT® fitness center, wireless high-speed internet access, business center, Unwind®, a Westin ritual, which is available on weekdays, 7,100 square feet of meeting space and valet parking.  Complimentary scheduled transportation to local attractions. The Westin Imagine Orlando is located at 9501 Universal Blvd., Orlando, FL., 32819.  For more information, visit www.westinimagineorlando.com or call 888.946.9501.

About Westin Hotels & Resorts

Westin Hotels & Resorts, with 166 hotels and resorts in more than 31 countries and territories, is owned by Starwood Hotels & Resorts Worldwide, Inc. (NYSE: HOT).  Starwood Hotels & Resorts Worldwide, Inc. is one of the leading hotel and leisure companies in the world with more than 940 properties in approximately 97 countries and 145,000 employees at its owned and managed properties. Starwood Hotels is a fully integrated owner, operator and franchisor of hotels, resorts and residences with the following internationally renowned brands: St. Regis®, The Luxury Collection®, W®, Westin®, Le Méridien®, Sheraton®, Four Points® by Sheraton, and the recently launched AloftSM, and Element SM.  Starwood Hotels also owns Starwood Vacation Ownership, Inc., one of the premier developers and operators of high quality vacation interval ownership resorts. For more information, please visit www.starwoodhotels.com. 
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